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On our recent trip to the Democratic Jefferson-Jackson day in Hollywood,
one of the meetings we had been invited to attend was for the organization of
a group called “Women with Grace for the re-election of Bill Nelson.” This
is a group led by Grace Nelson, the Senator’s wife, who is asking women
around the state to support Bill and help with his reelection campaign. While
assuring this group of exciting and energetic women that our SBDWC would
be more than happy to work with them and lead the movement in Brevard, I
did feel it important to inform this group that we had tried to do this earlier
in the year. (I remember very clearly when many of our members felt that we told there was
no work we could do, except donate money or write letters to the editor if Senator Nelson had
personally and directly helped us with a constituent casework issue back at our March Membership Luncheon.)
I am pleased to say that this
new group not only wants
our help, but is happy to
have it. I hope in the very
near future we will have
some events planned with
some members of this group.
Senator Nelson himself was
very thankful and appreciative to have our help, when
we spoke with him.
While at the Jefferson Jackson event, I also attended the
Affirmative Action Committee meeting, the Democratic
Women’s Club meeting, the
Democratic Labor Caucus,
and the Legislative Committee Meeting. At the dinner, we sat with the officers of our state
DWC and heard a long list of distinguished speakers that included Senator Bill Nelson, Representative Debbie Wasserman Schultz and Massachusetts Governor Duval Patrick.
I hope you managed to attend our first ever “Champagne and Chocolate Social.” It was a successful affair and I feel that this group will want to repeat this event next year. We will have a
business meeting next July 9 at the Piccadilly at our usual 11:30 time. At this meeting, which
is a week later than usual because of our July 4th activities, we will choose our convention
delegates and discuss the convention. Please plan on attending the July 4th Parade with us and
eating with our Club afterwards. (See Details inside)

Editor’s Notes
At the April Business Meeting our club passed a Resolution with the rather long title “A RESOLUTION IN SUPPORT OF AMENDING THE UNITED STATES CONSTITUTION TO RESTORE
THE PEOPLE’S POWER TO LIMIT CORPORATE SPENDING IN ELECTIONS. The point of
the resolution is that we believe that corporations should not have the same first amendment rights
as people and urges our local and state legislatures to adopt a resolution in support of amending the
Constitution to restore the ability of the American people to limit corporate spending in our elections, in this way circumventing the Citizens United Supreme Court ruling.
The Center for Responsive Politics just this month released a study of the effects of this ruling. As
it is the goal of this newsletter to educate and inform our members on political matters, I would like to summarize
some of their findings for you.
Top findings of the Center’s study include:
The percentage of spending coming from groups that do not disclose their donors has risen from 1 percent to 47 percent since the 2006 midterm elections
501c non-profit spending increased from zero percent of total spending by outside groups in 2006 to 42 percent in
2010.
Outside interest groups spent more on election season political advertising than party committees for the first time in
at least two decades, besting party committees by about $105 million.
The amount of independent expenditure and electioneering communication spending by outside groups has quadrupled since 2006.
Seventy-two percent of political advertising spending by outside groups in 2010 came from sources that were prohibited from spending money in 2006
The ruling allowed corporations and unions to use their general treasuries to pay for political advertisements that expressly call for the election or defeat of a candidate, also known as independent expenditures. This ruling subsequently
allowed non-profit corporations under the tax code 501c to spend unlimited amounts of money running these political
advertisements while not revealing their donors.
Influencing elections cannot, by law, be the primary purpose of the non-profits.
These nonprofits certainly took advantage of their new power, however, spending $61.3 million on independent expenditures in 2010.
Corporations generally did not directly get involved in political spending but rather donated more than $15 million
to a new type of political group known as a “super PAC”. These groups may raise unlimited amounts of money from
any source as long as the donors are disclosed and the groups only spend money on independent expenditures. The
top two corporate donors in 2010 were TRT Holdings and Alliance Resource Partners, which each donated about $2.5
million to the ‘super PAC’ American Crossroads. Corporate donations are likely higher than reported as conservative
non-profit groups spent $121 million without disclosing where the money came from.
Corporations and unions both benefited from the ruling, being able to use their general treasuries to pay for independent expenditures for the first time.
Unions spent more than $17.3 million from their general treasuries on independent expenditures opposing Republican
candidates such as Roy Blunt (R-Mo.), Tim Walberg (R-Mich.) and James Renacci (R-Ohio). The American Federation of State County and Municipal Employees spent more than $7 million out of their general treasury, the most of
any other union.

The National Education Association had a different strategy. It set up a so called “super PAC” and financed it with
$3.3 million from its general treasury. Pre-Citizens United unions could only spend money on independent expenditures using funds that were voluntarily donated to their political action committee by union members. Now unions
can tap into funds that come directly from union member’s dues. Unions are still banned from using their treasuries
to donate to congressional campaigns and party committees.
Obama and congressional Democrats are currently pushing legislation that would create stricter disclosure requirements for political advertising. But even if that happens, labor unions may be able to get a head start on the Citizens
United ruling in the meantime compared with corporations, which may be required to clear new campaign spending
with their shareholders and boards of directors. Unions don’t have some of the shareholder issues that corporations
have and are poised to take advantage of the decision.
The consensus among campaign finance experts is that corporations will funnel most of their money through trade
associations and other third-party groups, rather than directly associating themselves or their brands with election
ads. While the Chamber of Commerce vowed to take advantage of the Citizens United decision, it’s not required to
disclose its donors, and campaign finance watchdogs haven’t noticed a significant uptick in express advocacy ads
from corporate-backed groups. The Chamber says that it plans to spend $50 million on the election this year—twice
as much as it did in 2006. According to Campaign Media Analysis Group, overall spending on political advertising
this year, at $62 million, is more than three times the amount spent in the last midterm cycle. Political expenditures
overall have topped $2 billion in 2010 so far.
What does it all mean? You will get the best campaign money can buy, or who spends the most will win….
You need to be familiar with these Supreme Court rulings and Acts:
Citizens United v. Federal Election Commission (2010) - A Supreme Court case that ruled in a 5-4 decision to allow
corporations and unions to use their general treasuries to pay for political advertisements that expressly call for the
election of defeat of a candidate, also known as an independent expenditure.
Federal Election Commission v. Wisconsin Right to Life (2007) - A Supreme Court case that ruled in a 5-4 ‘asapplied’ decision to allow corporate and union treasury money to be used in electioneering communications. This law
went into effect December 26th, 2007.
McCain-Feingold Act of 2002 - Named after sponsors Russell Feingold (D-Wis.) and John McCain (R-Ariz.), it
required the disclosure of electioneering communications and banned corporate and union treasury money in political advertisements leading up to an election and banned unlimited “soft money” donations to national political party
committees.
Terms you will hear in reference to this case and political spending:
Independent Expenditure - political advertisement that expressly calls for the election of defeat of a candidate -- includes mailings, radio ads, television ads, billboards and other media.
Electioneering Communication - a broadcast, cable or satellite communication that mentions a candidate’s name
within 30 days of a primary election and 60 days of a general election -- were popular by ‘527’ groups in 2004 but
now are mostly used by 501c non-profit groups
Super PAC - A political group that can raise unlimited amounts of money from any source as long as the donors are
disclosed and the money is only spent on independent expenditures -- came about in 2010 for the first time in part
from the Citizens United ruling. Examples: American Crossroads, America’s Families First Action Fund, Club for
Growth Action

501c Groups - Non-profit organization registered under the IRS tax code 501c. Certain kinds of these groups -- most
notably, 501c(4), 501c(5) and 501c(6) organizations -- may spend unlimited amounts of money on electioneering
communications and independent expenditures. They do not have to reveal their donors. Influencing elections cannot, however, be their primary purpose. They cannot donate to political campaign committees or party committees.
Examples: U.S. Chamber of Commerce, American Action Network, Crossroads Grassroots Policy Strategies, League
of Conservation Voters, VoteVets.org
527 Groups - Political groups registered under tax code 527. They may raise unlimited amounts of money from individuals and corporations and could spend unlimited amounts of money on what are generally electioneering communications, although during the 2010 cycle, they began spending some money on independent expenditures. The groups
can also use the money on get-out-the-vote drives, polling, fund-raising and other political activities. These groups
cannot donate to political campaign committees or party committees and have to disclose all donors and expenditures
to the IRS. Examples: The Media Fund, Swift Boat Veteran for Truth, Progress for America
QNC (Qualified Non-Profit Corporations) - Qualified non-profit corporations are ideological 501c(4) groups permitted to raise unlimited amounts of money from individuals and to spend that money on independent expenditures and
electioneering communications. They cannot accept money from corporations or unions, have significant business
income, or have electioneering as their major purpose. They are not required to disclose their donors unless the donor
specifically earmarks their contribution for electioneering. Examples: Defenders of Wildlife, Planned Parenthood,
Environment America, Humane Society of the US
PAC (Political Action Committee) - Political committees that can donate up to $5,000 per election to a candidate’s
campaign committee, spend unlimited amounts of money on independent expenditures. They can only accept contributions of $5,000 or less from individuals or other PACs and must disclose all donors and expenditures to the FEC.
Companies cannot donate to a PAC but their employees can donate to a PAC. Examples, AT&T (PAC), American
Bankers Association, Laborers Union, Boeing (PAC)

Future Events
The SBDWC will be having a float in the Melbourne Honor America Parade on the Fourth of July. We will be
working to assemble the float the evening before the parade. Staging for the parade will begin at 9:30 a.m. on Melbourne Avenue near the Manatee Park and railroad tracks area. The Parade will start at 11 a.m. The parade will travel
westward on New Haven Avenue to Oak Street, then northward to Honor America’s Liberty Bell Museum. After the
Parade the group will gather at President Madeline Farley’s home for a covered dish picnic style lunch. Call 321-7732949 for more information.
Our next SBDWC meeting is on July 9th at 11:30 at the Piccadilly Restaurant at Melbourne Square. The main
topics of business at this meeting will be “Women with Grace Working for the reelection of Senator Bill Nelson,”
voting on convention delegates, voting on the purchase of ad space in programs, and determining tables for the annual
Brevard Democratic Banquet, which will be held Saturday August 13 at 6:30 at the Crowne Plaza in Indialantic.
Tickets by purchasing a table will be 67.50 each.
Our next Region VI meeting for Saturday, July 30.
Region chair Frances Speegle thought it was also time to give our newest club, Orlando, a chance to host it. Their
President, Holly Hurst, will be getting back to us with a location.

Super Mule
“The Chairman of the Republican Party Ed Cox said that he would use the incriminating pictures
from Anthony Weiner to defeat him. So now we have Cox versus Weiner. This just doesn’t stop!”
–Jay Leno
“Former New Mexico Gov. Gary Johnson lashed out at CNN as being elitist for not allowing him
to participate in the Republican debate. He said CNN was robbing him of the opportunity to reach
literally dozens of viewers.” –Jay Leno
“According to a new study, male politicians run for office to be somebody, while female politicians run to do something. The study has a margin of error of plus or minus Sarah Palin.” –Conan O’Brien
“Congressman Anthony Weiner has just checked himself into a treatment centre for people battling chronic sexual
dysfunction. Checked in? He’s already there, it’s called Congress.” –Jay Leno
“According to the Wall Street Journal, economic experts now fear there may be a second recession. A second recession? When did the first one end?” –Jay Leno
“Most of Newt Gingrich’s campaign staff quit on the same day and some people are blaming Newt’s third wife.
When asked about it, Newt said, ‘I’ll win them back with my fourth wife.’” –Conan O’Brien
“The first Republican presidential debate was held on Monday night. Seven Republican presidential candidates got
together to agree on how much they dislike the government they would like to run. Imagine if you did that in a job
interview.” –Jimmy Kimmel
“Mitt Romney is the front runner at this point, mostly because he looks like the guy they would cast as the president
in a disaster movie.” –Jimmy Kimmel
“Happy birthday to Donald Trump, who turned 65, allegedly. We still haven’t seen the birth certificate so we don’t
know for sure.” –Jimmy Kimmel
“President Obama said regarding the economy, ‘The sky is not falling.’ The poll numbers are falling, the market is
falling, support for the war in Libya is falling, Anthony Weiner’s pants are falling, but the sky is fine.” –Jay Leno
“According to the latest survey on the economy, 48 percent of the people surveyed think we’ll have a great depression. The other 52 percent think it will just be a pretty good depression.” –Jay Leno
“Lenscrafters is upset with Tea Partier Michele Bachmann because she called Planned Parenthood ‘the Lenscrafters
of abortion.’ Lenscrafters released a statement today calling her ‘the Costco of
crazy.’” —Conan O’Brien
“Michele Bachmann says she will launch her presidential campaign in either
Massachusetts or New Hampshire as soon as she figures out which is which.
There could be some eligibility problems for her. She has her birth certificate,
but nobody can produce her high school diploma.” —Jay Leno
“Michele Bachmann threw her hat into the ring. We think she’s going to be
running for president for those who find Sarah Palin too intellectual. Michelle
Bachman for President. As a comedian, all I can say is, where can I donate to
this cause?” —Bill Maher
“Tea Party candidate Michele Bachmann said the Revolutionary War started
in New Hampshire when it really started in Massachusetts. Interesting that a
woman who believes so strongly in states rights can’t get her states right.” –Jay
Leno

Across the
nation, at
the state
level, the
GOP has
been very
busy. Not
busy creating jobs but busy stacking the
deck politically in order to make it more
difficult for “left leaning” voters to exercise their rights as a citizen.
At the same time they work feverishly to
destroy Medicare & Social Security all to
favor their insurance company supporters.
Hopefully their zeal in these attacks
will mobilize the “independent” voter to
protect his / her own interests as an aging
citizen.

Our first “Champagne and Chocolate Social” was held last June 4th and proved to be a very
popular and successful event. We hope you were one of the almost 50 individuals who
came and enjoyed all the wonderful food and fun with us. A big thank you goes out to those
who donated food or items for the Blue Donkey Sale, and especially to Madeline and Patty
Scheduled Events
Farley, Eileen Manning, Jodi James, Artney Turner, Gerry Kapushy, Milly Krause, Cathy
Stanton, and Frances Speegle. Every year our club is required by our by-laws to have an
Next Meeting
event to raise funds to send delegates to the annual DWC Florida Convention. We never
July 9th at 11:30
raise enough to actually pay their way and we individually usually spend more on food for
Piccadilly
Restaurant
the fund raiser than we get in return, but it gives us a wonderful excuse to have a party of
at
Melbourne
Square
some type.
We also gained several new members of our club at this event: Candidate Kimberly Whiting, Karen Pizette, Pietress Hammond, and Connie Suarez. Thank you all for joining and
we welcome you to the South Brevard Democratic Women’s club.
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Be an SBDWC Booster

Your ad will appear in the newsletter as well as in
the archive at http://sbdwcnewsletter.com where
thousands can view it. A link included in your ad
will be “clickable” so as to send greater traffic to
your site.
Help us find Boosters to cover the costs of printing
our newsletter. Cost for a one line listing is $20
for 6 months or $35 for a year. Cost for a two line
listing is $30 for 6 months or $45 for a year, additional lines extra.
Contact pfarley_101@hotmail.com

Our sincere Thoughts and Prayers
are extended to all the US troops
stationed in Iraq, Afghanistan and
also to their families everywhere.
We pray for the safe return of the
troops, a speedy end to the war and
the wisdom of our leaders to guide
us in this conflict.

You can find PDF copies of these newsletters at www.sbdwcnewsletter.com/

